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We recognise that the implementation of the Care Opinion platform is
a journey. This journey can be described as a workflow, as shown
here, that leads to ongoing success and culture change.
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the use of Care Opinion as an enabler to:
¢ restore relationships
e resolve issues
¢ build trust
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™ In essence, they understand Care Opinion’s mantra that:
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V “THE PLURAL OF STORIES IS NOT DATA, IT IS CULTURE"
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